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This documentompriseghe information related to theconsumers outreachs part othe BIOSWITCH Project
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ACRONYMS AND ABBREXITIONS

ACRONYM | FULL NAME

BBI JU Bio-based Industries Joint Undertaking
Bl Bio-based Industry

BIC Bio-based Industries Consortium

BTG B.T.G. Biomass Technology Group BV
CLIC CLICInnovation Oy

DCP Dissemination and Communication Plan
DoA Descriptionof Action

EC European Commission
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SIE Sustainable Innovations Europe SL
VTT VTT Technical Research Centre of Finland Ltd
WP Work Package

SUMMARY

This document describes the cemmers outreactsocial mediacampaignimplementedwithin Task

4.4 of BIOSWITCH projectA dissemination campaign targeting consumers was conducted on
Twitter, LinkedIn and InstagranTThe sectors targetedvere bio-based plastics, chemistry, forestry
and agrculture. The main activities related to the social media campaign were carried out between
M14 and M18, while a series of seeb@sed webinars were held in Mg2ebruary 2022)

A set of informational posts showcasing the benefits of-based alternative in comparison to fossil

based ones were preparesing the inputs from previous WPand shared. The content was adapted

to the characteristics of each social media channel. Each series of posts concluded with a poll among
consumers to collect informatio on whether they would be willing to pay more for the {iased

alternative once they had been informed about its advantagd$sE A AAI DPAECI 80 EI b,
monitored and assessed, and its analysis served to compile a set of best practices. These were
broughttogether in a leaflet that was then distributed at a consumer fair and disseminated on social

media.
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1 INTRODUCTION

This documentdescribes theconsumers outreach campaigorganised in the framework ofhe
BIOSWITCH Project (contract no.88772d) by VTTand SlEas part of theEuropean replication and
roll out as well as of theommunication and dissemination activities.

Thisis part of the Task4.4 Consumer outreactvithin the BIOSWITCH work packade The main
activitiesrelated to the social media capaignwere carried oubetween M14and M18 while a series
of sectorbased webinarsvereheldin M22 (February 2022)

Using the inputs from previous WP set of specific materials targeting consumers were produced
by SIE to be usedh social media. A idsemination campaign targeting consumers was then
conducted on Twitter, LinkedIn and Instagram.E A A A1 b AdEv@ab moditored abdssessed,

and ts analysis served to compile a set of best practices. These were brought together in a leaflet
that wasthen distributed at a consumer fair and disseminated on social media.

2 THESOCIAL MEDIACAMPAIGN

The intensive sectebased campaign targeting consumers weasrried out betweenJuly 2021 and
September 2021 and it wa®nceived with three main purposes:

1 To reach out to consumerand educate them on the benefits of blzased alternatives.
1 Tohear their opiniorand collect their feedbackn bio-based productsnd approaches
1 To emphasize sectefocused contenand information

Initially theaimwas to cary outthe campaigronly on Instagram, but it was finally decided to perform
it in all theBIOSWITCHocial media channels, to be able to maximise its impact.

The sectors targetedvere the four main sectorspecified in the BIOSWITCH proposal: -biased
plastics, chemistry, forestry and agriculture.

A set of informational posts showcasing the benefits of-based alternatives in comparison to fossil
based ones were prepared and shared. The content was adapted to the characteristics of each social
media clannel. Each series of posts concluded with a poll among consumers to collect information
on whether they would be willing to pay more for the Hiased alternative once they had been
informed about its advantagedn the following sectionthe content andhe timetable ofeachsocial

media campaigrwill be described

2.1 Results of the campaign

In brief, the campaign was a great success on LinkedIn, especially theipaegischfeedback from

OEA AOAEAT AA xAO OANOAOOAAK xdgoddloRTwilted @ InBalyranEl OF AT A
having a performance in those channels similar to any other poB&dble 1 summarize the

impressions and engagement rate thie campaign in eaclof the social media network.
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It can be concluded that Linkedin was the bestial media channel from the three explored where
more engagement was generated and, thus, where an impact was made through communication.

Table 1 describes the content and the timetable of the social media campaign for Linkettirthe
impressions and egagement rate receivedThe content of the social media campaign is presented
in detail in Annex I.
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Tablel Social media campaign in LinkedIn
Sector Post N° | LinkedIn post Date Impressions | Engagement
rate
Forestry 12 This week, we've been sharing facts and information aldbetbenefits | 09/02/2021 | 2801 2,11%

of usingsustainable #forest resources.
After knowing this, would you be willing to pay more for products that
use them instead of #fossiased resources?

Forestry 11 Did you know that #forests cove88%of the EUs land area? 09/01/2021 | 663 1,81%
N Using forest resources for #energy, #bioplastics, #construction, #textilg
and #biomedical products is key to reduce our dependence on fossil
resources and create jobs in green uistries!

Would you be willing to pay more for products that have been produc
using #sustainable forest resources?
Z Yes
A4 No

Forestry 10 Did you know that, traditionally, the #foresbased #bioeconomy was | 08/31/2021 | 635 8,82%
very much focusedmowood, pulp and paper products?

Today, and increasingly so in the future, the forestsed bioeconomy is
also about #bioenergy, #biochemicals, textiles, and construction!

More information  https://Inkd.in/eV_PY6u

Chemistry 9 This week, we've been sharing facts and information altbetbenefits | 08/19/2021 | 2444 2,41%
of using #biobased #chemicals or other blzased products as an
alternative to harsh chemicals.

t  After knowing this, would you be willing to pay more for products that
use biebased ingredients instead of harsh chemicals?

.
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Ch 8 | Did you know that products with #biobased ingredients 3,55%
better performing and longetasting?
BIOSWITCH 71 Forinstance, #enzymes can be used instead of harsh chemicals to m
leather soft and cotton fabric smoother and stinger. This reduces the
amount of water needed and chemical waste released into the environm
0 After knowing this, would you be willing to pay more for clothes that ug
enzymes instead of harsh chemicals?
Yes
A No
Chemistry 7 @ t #Biobased #chemicals are wholly or partly derived from materials ¢ 08/17/2021 | 2213 3,75%
biological origin: biomass, feedstock, plants, algae, crops, trees, marine
organisms, biological waste, etc.
Did you know that theyare an environmentally friendly alternative to
standard chemicals, given their limited expected #environmental
#footprint?
And, after knowing this, would you be willing to pay more for a product th
uses #biobased chemicals?
Z Yes
A4 No
*Source: https://Inkd.in/dnuYDtYC
Agriculture 6 This week, we've been sharing facts and information atibetbenefits | 08/05/2021 | 3032 1,68%

of #biomass for a more sustainable #agriculture!
After knowing this, would you bwilling to pay more for fruit and

vegetables that are produced leveraging biomass?

4EEO DPOT EAAO EAO OAAAEOAA &EO1 AET ¢ A&O1 I
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Did you know that #biodegradable mulching films made fr
can have several benefits?
NThey enable farmers to use fewer hélaes in growing vegetables
NAs they biodegrade in the soil, they prevent the loss of soil which occu
when removing traditional notbiodegradable plastic films.

After knowing this, would you be willing to pay more for vegetables that
have been produed using biodegradable mulching films made from
biomass?

Z Yes

A No

*Source:https://Inkd.in/eV8BUXK6

3,14%

Agriculture

Did you know that #agriculture occupies half of the EU land area?

N Trandorming agricultural biomass into energy and other valaéded
products, such as bioplastics, medicine, biochemicals, etc., ensures the
optimal use of the biomass as waste and pollution is reduced.

NMoreover, utilising agricultural residues and-pyoducts can reinvigorate
rural economies and secure their energy independence.

After knowing this, would you be willing to pay more for vegetables whog
waste agricultural biomass is reused?
Z Yes

A4 No
*Source:https://Inkd.in/edi3T9w

08/03/2021

1258

2,78%

Packaging

This week, we've been sharing facts and information about #biobaseq
#plastics!
After knowing this, would you be willing to pay more for a product that

usesE #biobased#plastics in its compositin or #packaging?

07/22/2021

3433

2,18%
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A Did you know that plastic production drives around 14% o
demand? The use of #biobased #plastics is a great alternative wi
benefits:

- They save fossil resourcey using biomass which regenerates.
- m They provide the unique potential of carbon neutrality.

After knowing this, would you be willing to pay more for a product that us
#biobased packaging? YES/ NO.l

14,70%

Packaging

Confused about the difference between #biobased #plastics and
#biodegradable plastics?

& @Biobasedmeans that the material or product is wholly or partly derivg
from materials of biological origin (for example biomasses, feedstock, bu
also plantsalgae, crops, trees, marine organisms and biological waste).

Some biebased materials used often for #bioplastics are corn,
sugarcane, or cellulose.

0 @Biodegradablérefers to the chemical process during which
microorganisms that are available ihe environment convert materials intd
natural substances such as water, carbon dioxide, and compost (artificial
additives are not needed). The property of biodegradation does not depe
on the resource basis of material but is rather linked to its chensicatture

Some examples of plastics that are both Hased and biodegradable
are polylactic acid (PLA), polyhydroxyalkanoate (PHA) and polybutylene
succinate (PBS).

More information’l ‘I  https://Inkd.in/d3ZvJH3

07/20/2021

1302

16,82%
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The number of impressions and the engagement rate were very good on LinkedIn and on Twitter,

while they were very low on Instagraas can be seen in Table 2.

Table2 Social media campaign (Twitter and Instagraimgré are few empty cells in the table. For

some reason the social media accounts

are not showing analytics for those posts

Twitter analysis Instagram analytics

Post N° Impressions Engagement rate Accounts Content Accounts
reached interactions | reached
(post) (stories)

12 215 4,7%

11 388 3,1% 22 3 7

10 264 4,9% 22 3 11

9

8 1537 2,2% 47 7 14

7 1918 2,6% 35 3 8

6 305 2,6%

5 2583 1,7% 24 3 10

4 1346 1,9% 24 6 10

3 231 1,7%

2 1867 2,8% 45 23 14

1 1159 3,1% 42 8 9

Only 88% more accounts were reached on Instagram between 19 June and September 16 when
comparedto the previous threemonth period. This can be explained by an increiasthe number

of publications. Figurd shows thenumber of accounts reached during the cafg CT 6 O OEI| A £O0AI
on Instagram.

x %
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& Insights ®

Last 90 Days v Jun 19 -Sep 16

Insights Overview

You reached +8.8% more accounts compared
to Mar 21 -Jun 18

Accounts Reached 135
+8.8%
Content Interactions 91
>
Your Audience
Total Followers 95 >
0%
Content You Shared
13 Posts >

Figurel. O1 AAO T &£/ AAAT 01 00 OAAAEAA AOOEIT ¢ OEA AAI
On LinkedIn, the impressions went clearly up during the campaign period in comparison to previous
ones. Figure presents thei DPOAOOET 1 © OAAAEAA AOOET ¢ OEA AAI PAE
12,500
10,000
5,000 A O O /-O/

2500 ¢y

Impressions

Sep 2020 Oct 2020 Mov 2020 Dec 2020 Jan 2021 Feb 2021 Mar 2021 Apr 2021 May 2021 Jun 2021 Jul 2021 Aug 2021
O orgznic B Sponsored
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On Twitter, the number of impressions was also a bit higher in August, wiest of the campaign
was carried out, in comparison to other months. This could also be explayédte higher number

of publications Figure3 D OAOAT 6O OEA

Ei DPOAOOEI 1 O OAAAEAA ADOO

Twitter.

7 2999 16 133K 14 9956

604 10 1457 12" 2498 15

16 2 9

Té‘“ I;fgggm T;*“ Tﬁ‘_‘g"ﬁ““ 5 11.1K

1280 12" 1208 13 574 10

N8ewlnlluuers 19 = 14

~

Figure3) | POAOOET T O OAAAEAA AOOEIT ¢ OEA AAI PAECI

When it comes to the poll answelsnkedinwas again the social media where there were, by far,
the mostrespondents.

In all the three social media accounts, the same questions relatembhsumer willingness to pay

were asked during the campaign:

1. Would you be willing to pay more for products that have been produced using sustainable
forest resources?

Would you be willing to pay more for a product that usestmsed chemicals?

3. Would you be willing to pay more for vegetables that have been produced using
biodegradable mulching films made from biomass?

4. Would you be willing to pay more for vegetables whose waste agricultural biomass is reused?

5. Would you be willing to pay more for a produbtt uses biebased packaging?

N

Table Jpresents the answers to the polls on each social media channel.

* %
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" 14
Sypiobesed ptesle: v,
4EEO DOI EAAO EAO OAAAEOAA &O1 AET ¢ A£OTT OEA "EI
research and innovation programme under grant agreement No 887727.

"AOGAA 0)1



BIOSWITCH

Table3 Answers to the polls on each social media channel

INSTAGRAM TWITTER LINKEDIN
Question N° YES NO YES NO YES NO
1 7 0 0 0 34 10
2 2 1 2 0 5 0
3 1 - - - 19 5
4 3 0 1 0 35 4
5 - - 2 0 32 6
Total 125 25

Beforelaunching the specific questionspmeposts and stories were sharedveringgeneral topics
related to the bioeconomy and the different sectors that al@wcased in the BIOSWIHproject,

like described in Table The idea was that respondents got the chance to answer the questifias
havingan idea of how their decisiort®uld have a better impact in the bioeconomy field.

The first question receivethe highestnumber of answes, so peoplevere more active.67% ofthe
respondents indicated that they were willing tpay more forthat have been produced using
sustainable forest resource&ven ifthe second question receivetthe lowest interaction restuts
show that 90%of respondentsagreed to pay mordor a product that uses bibased chemicals

People were noteallyactive in relation to the third questioon Instagram or Twitterbut we can see
some interactionon LinkedInand the resultsevealed hat 80%of them were eagerto pay more for
vegetables that have been produced using biodegradable mulching films made from biomass

For the last two questionsve can see a good interactiaenoting that 91%of the respondents are
willing to paymore forvegetables whose waste agricultural biomass is reused85% of them will
pay morefor a productusingbio-based packaging

In general termsthese are very promising resultisat help us to understand that people anpen to
paying more for productghat suppose a bicbased alternative if they learn about their benefits.

As LinkedIn obtained the highest number of interactions and answeesfollowing Figure4 shows
an example of the comments received with these polls

x %
* 4 X
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5y st e
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Figure4 Example of consumers interaction through LinkedIn
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2.2 Conclusions

Seeing all the data, tan be concludethat the campaign was very successful on LinkedIn, somehow
successful on Twitter, and not very successful on Instagram. This confirms a trendhthat
BIOSWITCH communications manager has been observing with regards to the performance of these
networks, which is that LinkedIn is the best performing channel to share content that is, to some
extent, technical or sectebased. Instagram may perform wédlr visual contents and entertainment,
while Twitter performs well for trending topics, news and, in general to reach out to wide audiences.

Moreover, the LinkedIn tool for surveys proved efficient to collect the feedback from the consumers,
being a vey simpleto-use tool where people participated actively.

2.3 Recommendations and lessons learned
A set of recommendations and lessons learned could be extracted freraatial mediacampaign
and could be applied when seeking to engage consumers.
1. Boostingpe®l A6 0O ET OAOAAOET T OEOIT OCE Pili1 O ETAOAAC
shared, especially on LinkedIn and to a lesser extent on Instagram and Twitter.
2. Polls seem to be boosted by the algorithm on LinkedIn to reach a wide imphas, using

theLinkeA) T BT 11T OIT1 EO xI OOE xEAT AEIET C O ATI
3. 4EA AEATT Al OEAO PAOAEI Oi AA AAOGO O1 Aii11AAO O
was LinkedIn.

4. Polls done using the tool provided by LinkedIn worked much better than when thequbll
xAOT 60 OOAA j &£/ O AgAi bl Ah xEAT OEA AOGAEAT AA
express their opinion).

5. A higher number of publications increased the impressions reached in all the social media

channels.
6. Instagram posts reached a wida@udience than Instagram stories. However, Instagram
001 OEAO OAAI O1F x1 OE AAOOAO O AT11AAO OEA A

7. Twitter pollshada very low response from the audience.
24$EOOCAIT ET AOEIT 1T &£ OEA AAI PAECI 60
A series of recommendationsere compiled in a leaflet that has been disseminated at a consumer

fair and also via social media, so that brand owners can leverage the knowledge genéiigtae. 5
shows the leaflet with social media best practices.
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LESSONS LEARNT AND BEST
PRACTICES FOR SOCIAL MEDIA
LinkedIn is ideal for B28 and industry-related content.
The tool to create polls has proved very effective and many users replied to the
questions posted there, while sharing pictures that included a question boosted

discussion through comments.
Post between 1 per day and 1 per week.

B 2 W & @
B =g g 7] Jm o

Corntod Evems Comgany
content Mncs and producte
nouncements

Twitter is the go-to network to find mformation, but it's not used that much for

engagement, it's all about liking and sharing.
Successful Brands post on average 195 postsimonth.

Post around 15 per day if you can.
=] studies m
Blog Posts Cerated uond-y Company
coment greetings and producte

Instagram is a highly visual network best for brands with interesting looking
products (dothing, make-up, restaurants...).

Sharing reels and videos, tagging different locations and working with
influencers can boost the results.

Post between 1-2 per day.

Figures Leaflet with social media best practices
N
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The brochure was disseminatdy SIE together with the BIOSWITCH brochure, tae Expo Food
Service 2021 Conference that was celebrated in Madrid, Spain, on 24 and 25 November 2021. There,
SIE introduced th&IOSWITCH project to different brand owners working in the food and beverages
sector, such as Veiko Factory, REYES VARON and Refrescos Sanmy, amond-mhezs presents

Ana Martinez, from SIE, disseminating BIOSWITCtha@Expo Food Service.

In addtion, SIE shared with them and with some of the consumers attending the event the best
practices and lessons learned during suxial mediacampaign targeting consumers.

Figuret Ana Martinez, from SIE, disseminating BIOSWaEEHpo Food Service

BBI,,
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3 THE WEBINARS

Following the feedback received during the validation of the BIOSWITCH Toolbox, BTG and SIE
decided to arrange a set of sectbased webinars that would target both the industry and the
consumers.

The idea was to havene industry expert providing a 2fiinute introduction about the sector and its
state of the art in Europe, two Efiinded projects working on that field, and a real brand
owner/company that is implementing bibased approaches in that sector, to share ithe
experiences. The participating projects were selected based on their scope of work and on the fact
that they were close to completion, so they would have results and outputs to present.

The webinars were held in Zoom every Tuesday during the monEebfuary, from 11:00 to 12:00
CET.The specific agenda of each webinar and tleeument shared with speakers including
Frequently Asked Questions kaeen included irAnnex Il.

The webinars counte@75registrationsand299 attended them The recorded sesons wereshared
on:

1 The project website

1 Follow-up emais
0 Bio-based plastics webindFiguie 7)
0 Bio-based textiles webinai~igure 8)
0 Bio-based chemistry webingiFigure 9)
o Agri-food webinar(Figure 10)

1 BIOSWITCH YouTube channel
0 Bio-based plastics webinar
0 Bio-based texties webinar
0 Bio-based chemistry webinar
o Agri-food webinar

* %
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https://bioswitch.eu/training-programme/#workshopsandwebinars
https://mailchi.mp/5f60dcc53c9a/bioswitch-newsletter-11323173
https://mailchi.mp/baab34960508/bioswitch-newsletter-11324045
https://mailchi.mp/8c8918520296/bioswitch-newsletter-11324057
https://mailchi.mp/ef2d52efd013/bioswitch-newsletter-11324077
https://youtu.be/j3qUGZfFCjU
https://youtu.be/j3qUGZfFCjU
https://youtu.be/GBS-fCvBiyc
https://youtu.be/GBS-fCvBiyc
https://youtu.be/oGtE9IGtj38
https://youtu.be/oGtE9IGtj38
https://youtu.be/PMOga9aYYZU
https://youtu.be/PMOga9aYYZU

| 2

>

Bioplastics - bio-based and/or biodegradable

Bioplastics Bioplastics

Conventional Bioplastics

plastics

This project df from the Bic- Joint
pe ‘s Hortzon d
innovation programme under grant agraement No 887727.

»l ) 5:12/59:34 - The bio-based plastics sector in Europe >

Bio-based materials in textiles: state of the art

* Global demand for textiles expected to more than double by 2050
* Polyester = 64% of global fibre consumption
* Cotton = 22% of global fibre consumption

Standard raw materials depend on fossil fuels, with risk of
oil price instability

Textiles have huge environmental impact
Strong demand of textile industry to become ‘greener’

Bio-based materials emerging

THE ENVIRONMENTAL IMPACT
OF TEXTILES

o K3y baved ndusen  This project b eceived funding from the Bio-Based Industries Joint
BRI = o .
o

T

Horizon

innovation programma under grant agreement No 887737.

Pl o) 534/53:27 - The bio-based textiles sector in Europe >

FigureB Screenshot from the Bimased textiles webinar
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4521/5324

European Institute for Technology and innovation (EIT) Food
EU Agency based in Budapest (2008)

Operates through thematic “Knowledge & Innovation
Communities” (KIC)

1st EU initiative bringing together the three sides of the
‘knowledge triangle’: business (companies and SMEs),
education institutions and research centres

Aims to increase the cooperation and integration between
higher education, business and research to facilitate the
transition

P Pl ) 426/1:0248 - Agrifood sector in Europe. Angelantonio DAmario, EIT Food 5 et

FigurelOScreenshot from the agnod webinar
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4 CONSUMER ASSOCIADNS

Using the inputs fronthe different WPs, especially from the regional workshops and consumer
analysiscarried out inWP1, a set of specific materials targeting consume&ese produced by SIE.
Apart from the sa@ial mediacampaign targeting consumersproduced materialswere sent to
consumer associations all over Eurdpeshow the added valuef the bio-based productsesults

To this end, MailChimpemail wa designed by SIE including general information about the project
and direct links of interesto consumersso they can easily access them (Figures1B). All the
partners were in charge of providinhe contact information of EuropeaAssociationsvhichwere
then approached on April 28, 2022.

Linkedin Twitter Instagram Website

The BIOSWITCH project

@

ENCOURAGING BRAND OWNERS
TO SWITCH TO BIO-BASED

For two years, the BIOSWITCH project has been encouraging brand owners to switch from fossil-
based to bio-based approaches through a set of events and communication actions with four regions
serving as model demonstrators: Andalusia (Spain), Denmark, Finland, and Flanders (Belgium).

The project has created and validated the BIOSWITCH toolbox through brand owners driven case
studies, representing four different bio-based transition journeys from the: chemistry, forestry, food

and agro sectors.
Visit our website

Figurel1Email for consumer associatiqis3
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https://us10.campaign-archive.com/?u=1c27c1c641c75ee74d901e74d&id=48784267ed

£
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OSWITCH

Take a look at our materials!

MATERIALS AVAILABLE FOR
CONSUMERS

As part of the activities carried out, it was of great importance to analyse consumer habits, including
legal and policy viewpoints and promote the exchange of ideas between consumers and public
administration.

After understanding consumers' needs, different materials and articles have been created for
fostering consumer awareness of the added value of bio-based products compared to fossil-based

counterparts.

Some of these materials are included here:

CONSUMERS AND BIO WE ARE ALL BIO-BASED
BASED: A LOVE STORY EU BIOECONOMY

CONSUMER PERSPECTIVES ON BIO- UNDERSTANDING CONSUMER
BASED PRODUCTS AND BRANDS PERSPECTIVES OF BIO-BASED PRODUCTS

Figurel2Email for consumer associatiqrid3
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Visit our website and follow us on social media!

We share all the project developments, actions, materials and news on our website and social

media channels. Follow us to maks sure you don't miss anything out!

in ¥ @ O ¢

And if you want to talk to us, you can send us an email to info@bioswitch.e

.
=
IT
=

We would love to hear from you!

ey \=3 Bio-based Industries
Rl mm
R oo Horizon 2020
European Union Funding
for Research & Innovation

Copyright © 2022, BIOSWITCH, All rights reserved.

Our mailing address is:
infof@bioswitch_eu

Want fo change how you receive these emails?
You can update your preferences or unsubscribe from this list.

Figurel3Email for consumer assooisisz 3/3
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ANNEX Iz SOCIAL MEDA CAMPAIGN TEXTS AN
CREATIVITIES

4AEEO '1T1TA@ ATiPEIAO AgAiPI A0 T £ OEA OA@OO AT A
that the texts and images were adapted to each of the channels in order to maximigeAhe DPAEC1T 08
impact. The Annex only includes the most representative examples of those.

E|

PACKAGING
POST1

Interested in #biobased alternatives to #plastics? Stay tuned, we will provide more information
tomorrow!

Interested in
biorbased

alternatives
to plastics?

POST2
Confused about the difference between bio-based plastics and  biodegradable plastics?

~

60 6Bbasedd means that the material or product is whol!l
origin (for example biomasses, feedstock, but also plants, algae, crops, trees, marine organisms and

biological waste). = Some #biobased materials used often for #bioplastics are corn, sugarcane, or

cellulose.

600Biodegradabl ed refers to t hencodrgamsmsthataremvaitebleeic s dur i n
the environment convert materials into natural substances such as water, carbon dioxide, and compost

(artificial additives are not needed). The property of biodegradation does not depend on the resource

basis of a material but is rather linked to its chemical structure.

In other words, bio-based plastics may be biodegradable or not!

*

*

. BBl
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BIOSWITCH

Some examples of plastics that are both bio-based and biodegradable are polylactic acid (PLA),
polyhydroxyalkanoate (PHA) and polybutylene succinate (PBS).

More information  https://ec.europa.eu/environment/topics/plastics/bio-based-biodegradable-and-
compostable-plastics_en

1 Confused about the difference 2 ‘Bio-basedimeans thatithe productis f‘\))
between bio-based plasties'and derived from matérials of biological VJ
biodegradable plastics? origin (biomasses, feedstock, plants,

algae, crops, trees...).

BIOSWITCH

>

3 '‘Biodegradable' means that
microorganisms available in the
environment convert the materials
into natural substances such as water,
carbon dioxide, and compost through
a chemical process.

To sum up:

Some bio-based plastics are
biodegradable...

..while others aren't!

POST3

A Did you know that plastic production drives around 14% of the wirtd demand? The use of
#biobased #plastics is a great alternative with certain benefits:

- They save fossil resources by using biomass which regenerates.

- They provide the unique potential of carbon neutrality.

After knowing this, would you be willing to pay more foproduct that uses #biobased packaging?
- Yes
- No

Source: https://www.europeatbioplastics.org/bioplastics/

e
BBI,,

Bio-based Industries Horizon 2020
% s & Union Fundis
Consartium for Research . tnovat
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https://ec.europa.eu/environment/topics/plastics/bio-based-biodegradable-and-compostable-plastics_en
https://ec.europa.eu/environment/topics/plastics/bio-based-biodegradable-and-compostable-plastics_en
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OSWITCH

Did you know that plastic production —
1 Qy

drives around 14% of the world’s oil
demand?

great alternative with certain benefits:

The use of bio-based plastics is a =
- @

BIOSWITCH

~>

BIOSWITCH

~>

Source: European Bioplastics Source: European Bioplastics

4 Would you be willing to pay more for a
product that uses bio-based packaging?

3 - They save fossil resources by using ‘:
biomass which regenerates.

BIOSWITCH BIOSWITCH

- They provide the unique potential of
carbon neutrality.

>

Source: European Bioplastics

AGRICULTURE
POST 1

Interested in #biobased alternatives in the #agrifood sector? Stay tuned, we will provide more

information tomorrow.

Interested in
#biobased alternatives
in the #agrifood
sector? Stay tuned, we

will provide more
information tomorrow.

S,
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POST2
Did you know that #agriculture occupies half of the EU land area?

Transforming agricultural biomass into energy and other vahdeled products, such as
bioplastics, medicine, biochemicals, etc., ensures the most optimal use of the biomass as waste and
pollution is reduced.

Moreover, utilising agricultural residues and-pyoducts can reinvigorate rural economies and
secure their energy independence.

After knowing this, would you be willing to pay more for vegetables whose waste agricultural biomass
isreused?

- Yes

- No

Source: https://www.eubia.org/cms/wiiiomass/biomassesources/agriculture/

Would you pay
more for vegetables
whose waste is
transformed into
reusable biomass?

1 Did you know that agriculture ‘ ) s 2 Transforming agricultural.biomass

occupies half of the EU land area? into’energy and other value-added
products (bioplastics, medicine,
biochemicals, etc.)'can have several
henefits.

BIOSWATCH

~>

- It ensures the most optimal use of (= - It can reinvigorate rural economies —
3 @ @

the biomass as waste and pollution is and secure their energy

BIOSWITCH % BIOSWATCH
r R independence.

Souree: Eurdpea:
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POST3
Did you know that #biodegradable mulching films made from #biomass can have several
benefits?

They enable farmers to use lessrhicides in growing vegetables

As they biodegrade in the soil, they prevent the loss of soil which occurs when removing
traditional nonbiodegradable plastic films.

After knowing this, would you be willing to pay more for vegetables that have beenugexti using
biodegradable mulching films made from biomass?

Yes
A No

Source: https://bioswitch.eu/wqzontent/uploads/2021/05/\Ware-all-bio-based.1_.pdf

Would you pay
more for vegetables
produced using
biodegradable
mulching films
made from biomass

1 Did you know that biodegradable 2 They enable farmers to use less ‘;

mulching films made from biomass herbicides in growing vegetables
can have several benefits?

BIOSWITCH

>

Source: European Biomass Industry Association

3 They prevent the loss of soil that f
occurs when removing traditional

non-biodegradable plastic films

4 Would you pay more for vegetables ‘:

grown using biodegradable mulching

BIOSWITCH BIOSWITCH

films made from biomass?

§.
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POST 1
Interested in #biobased alternatives for the #chemical sect@tay tuned, we will provide more
information tomorrow.

&

BIOSWITCH

Interested in bio-based
alternatives in the
chemical sector?
Stay tuned, we will

provide more
information tomorrow.

POST2
@ t #Biobased #chemicals are wholly or partly derived from materials of biological origin:
biomass, feedstock, plants, algae, crops, trees, marine organisms, biological waste, ect.

Did youknow that they are an environmentally friendly alternative to standard chemicals, given
their limited expected #environmental #footprint?

After knowing this, would you be willing to pay more for a product that uses #biobased chemicals?
- Yes
- No

Would you be
willing to pay more
for a product that
uses bio-based
chemicals?

31
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1 Bio-based chemicals are derived from 2 They are an environmentally friendly
materials of biological origin: biomass, = alternative to standard chemicals,
feedstock, plants, algae, crops, trees, . given their limited expected
marine organisms and biological environmental footprint:
waste.

3 After knowing this, would you be
willing to pay more for a product that
uses bio-based chemicals?

BIOSWITCH

& Yes

@ No

POST 3
. | Did you know that products with #biobased ingredients are often better performing and longer
lasting?

t #Enzymes are used instead of harsh chemicals to make leather soft and cotton fabric smoother
and stinger. This reduces the amount of water needew a&chemical waste released into the
environment!

0 After knowing this, would you be willing to pay more for a product that uses #biobased chemicals?
Yes
A No

Source: https://ec.europa.eu/jrc/en/scienapdate/future-bio-basedchemicalseu-bioeconomy

Would you be
willing to pay more
for clothes that use
bio-based enzymes

instead of harsh

chemicals
' Yes
3 No
!
BBI,,
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Did you know that products with =
1 @

bio-based ingredients are often
better performing and longer-lasting?

¥ /,?

Enzymes are used instead of harsh s
2 Q

chemicals to make leather soft and
cotton fabric smoother and stinger.

BIOSWITCH BIOSWITCH

>

Source: BIOSWITCH brochure We are all bio-based

3 This reduces the amount of water @
needed and chemical waste released =
BIOSWITCH
into the environment.

~>

4 After knowing this, would you be
willing to pay more for clothes that
use bio-based enzymes instead of
harsh chemicals?

Source: BIOSWITCH brac!

FORESTRY
POST 1

Interested in #forestry resources? Stay tuned, we will provide more informatamorrow.

@

BIOSWITCH
Interested in forestry?
Stay tuned, we will
provide more
information tomorrow.

POST 2

Did you know that, traditionally, the foredbased bioeconomy was very much focused on wood,
pulp and paper products?

B B I JU
x X
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Today, and increasingly so in the future, the fordsised bioeconomy is also about #bioenergy,
#biochemicals, textiles, and construction!

More information https://efi.int/sites/default/files/files/publication
bank/2018/efi_fstp_4 2016.pdf

2 Today, and increasingly so in the future, :
the forest-based bioeconomy is also

about bioenergy, biochemicals, textiles,

Did you know that, traditionally, the @)
1 S

forest-based bioeconomy was very
much focused on wood, pulp and
paper products?

BIOSWITCH BIOSWITCH

and construction!

~>

Source: European Forest Institute

POST3
Did you know that forests cov@8%of the EUWs land area?

The use sustainably managed forest resources for energy, bioplastics, construction, textiles and
biomedical products is key to reduce our dependence on fossil resources, as well as tatlon ok
jobs around innovative green industries.

Would you be willing to pay more for products that have been produced using sustainable forest
resources?

Yes
A No

Sources:  https://knowledge4policy.ec.europa.eu/bioeconomy/topic/forediigmass_en  ad
https://lwww.sei.org/perspectives/forestsu-bioeconomy/
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] Did you know that forests cover ‘: 2 The use of forest resources for

43% of the EU’s land area? energy, bioplastics, construction,
textiles and biomedical products is
key to reduce our dependence on
fossil resources

BIOSWITCH

~>

Europcan Forestnstitute Source: European Comission

L/ (i b A
3 and to create jobs around 4 Would you be willirg to pay r'nor_é fon
innovative green industries, products'that have been produced

i ’ BIOSWITCH i { BIOSWITCH
especially in rural areas using sustainable forest resources?

~>
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ANNEX lIz SECTORBASED WEBINARS AGENDAND
FREQUENTLY ASKED QUHIONS

FREQUENTLY ASKED QUESTIONS (FAQ)

FREQUENTLY ASKED QUESTIONS

» How should | connect to the webinar?
You should connect to ZOOM 15 minutes before the start of the

webinar in this link https://zoom.us/s/94252958057

» Will we have a test / rehearsal beforehand?
No, but we will test our connections and microphones 15 minutes
ahead of the start of the session.

» When should | connect to the webinar?
All speakers must join at 10:45, 15 minutes before, so that we can
do a small test and make sure that everything is working correctly.

» When should I have the slides ready?
It's important that you send the slides to Jeisel Goyanes

jeiselgoyanes@sustainableinnovations.eu on January 30'" the

latest.
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» Whatif | can’t hear or the others can’t hear me?
It may a few seconds after you enter the session for the audio to
work. If you still have problems with the audio and microphone,
please, set it manually on the top menu.

ENTATION

BIOSWITCH PRES

» Should | put my camera on?
All the speakers should turn their cameras on at the beginning,
during the introduction, so the attendees can see us all. Then,
everyone should turn their cameras and microphones off, except
when they are presenting.

> Will the session be recorded?
Yes. At the beginning of the session, everyone will be informed that
the session is being recorded and the video will be shared on the
BIOSWITCH project social media.
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» Who is moderating the questions?
Jeisel Goyanes (SIE) will act as moderator. She will also remind the
speakers when their time is nearly done by turning on her camera.

BIOSWITCH PRESENTAT

» Whois controlling the slides?
Each speaker should present and control his/her own slides. Only in
the case of having technical issues, Jeisel Goyanes (SIE) will have all
the PPTs and can present it. The speaker will then indicate to her
when to move to the next slide by saying "NEXT” or "NEXT SLIDE;
PLEASE".

» Who is replying to questions on the chat?
Any panellist can reply to the questions. If there is a question that is
too long or too complex to answer during the session, we can reply
to that in the follow up email, where we will also include the session

recording.
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AGENDA BIGBASEDPLASTICS WEBINAR

AGENDA BIGBASEDTEXTLESWEBINAR
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